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Abstract

The objectives of this research were: 1) to study personal characteristics and
consumer behavior related to street food businesses in Koh Samui under the new normal, 2)
to compare the 7Ps marketing mix strategies of street food businesses in Koh Samui under
the new normal, classified by personal characteristics, and 3) to compare the 7Ps marketing

mix strategies of street food businesses in Koh Samui under the new normal, classified by
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consumer behavior. This study employed a quantitative research method by collecting data
from 400 street food business operators using convenience sampling. The research
instrument was a questionnaire, and the data were analyzed using percentage, mean,
standard deviation, t-test, and F-test statistics.

The findings revealed that the 7Ps marketing mix factors were crucial to the survival
of street food businesses, particularly People, Price, and Place, which received positive
responses from consumers. Furthermore, the comparison of personal characteristics, such as
gender and age, showed an impact on consumer behavior and business sustainability.
Female consumers tended to place greater importance on quality and price, while different
age groups influenced satisfaction with the products. These findings highlight the importance
of aligning marketing strategies with consumer needs and behaviors to enhance the resilience
of street food businesses in challenging circumstances. This approach could serve as a

guideline for developing sustainable business practices in the future.

Keywords: street food businesses, 7Ps marketing mix factors, consumer behavior
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