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Abstract

This independent study aimed to 1) study levels of online marketing mix factors of online
consumers in Surat Thani province, 2) to study the people’s decisions on purchasing fashion clothing
via social media in Surat Thani, and 3) to study the relationship between online marketing mix factors
and consumers’ decisions on purchasing fashion clothing via social media in Surat Thani Province. The
population used in this research was 400 people in Surat Thani Province using questionnaires as tools
for collecting information with a reliability of 0.95. Statistics used in the study were frequency
distribution, percentage, mean, standard deviation, and Pearson's correlation coefficient was selected
for analysis.

The study revealed that 1) Online marketing mix factors of consumers through social media
in Surat Thani Province were generally at a high level (X= 3.56). Considering each aspect, it was found
to be at a high level in all aspects. The privacy aspect had the highest average followed by Product
side, price side, distribution channel side Personal service and marketing promotion. 2) Purchasing
fashion clothing of people’s decisions in Surat Thani province through social media, overall, were at a
high level (X = 3.65). By searching for information followed by Awareness of needs Evaluation of
alternatives Purchasing decision and purchase intention and post-purchase behavior, respectively.
Considering each aspect, it was found to be at a high level in every aspect. Pearson's simple
correlation coefficient analysis between online marketing mix factors influencing the people’s decision
to purchase fashion clothing through social media of the people in Surat Thani province found that
the overall level was at a moderate level (r =/0.480) with statistical significance at the 0.05 level. The
aforementioned results indicated that online marketing mix factors were positively correlated with

decisions to purchase fashion clothing:

Keywords: online marketing mix, purchasing decisions, fashion clothing, social media
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